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MAIN KPI
| ACQUISITION  ENGAGEMENT  PERFORMANCE

Sessions Bounce rate Transactions

It is the number of visits on the website. It measures the percentage of sessions with only one page The number of bookings.

A session is ended after 30 minutes of inactivity. viewed.

Note that a new session is counted for a new entr .

after 30 minutes of inactivity. ! If you have a high bounce rate on specific pages, make sure you Conve rsion rate
delever the appropriate content on it. The number of transaction / the number of visits.
A bounce rate < 30% is very good and > 60% is an alert sign (you

U ser should look where you lose your traffic the most)

Sales

Revenue associated to the bookings.

It is the number of unique visitor on your website.
One user can have multiple sessions.

Avg. Session Duration

. How long user spends time on your website. (It does not take
Trafﬁ C sources into account the bounce sessions) Ave rage ba S ket
It gives you an insight on which sources give more It is difficult to have a clear interpretation from that metric: the It is the Sales divided by the number of Transactions.
traffic to your website. It is particularly interesting to user is interested by your content vs the user doesn’t find what
focus on the SEO acquisition. is looking for.
You need to combine this metric with other engagement
Per default, it is the last-non direct click attribution metrics for making better analysis.

method used on Google Analytics for conversion.

Pages/Session

It measures the average number of page views per sessions
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Google Analytics
Basics

To help you to understand the basics, please refer to the Google Analytics Training website
=> https://analytics.google.com/analytics/academy/course/6

We advise you to look at the « Unit 3 : Basic Reporting »
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https://analytics.google.com/analytics/academy/course/6

Interface Overview




Email Shortcuts to have access

i S Period selection : it is possible to
Export easlly to your top reports egments make comparison

HOME 3 CUSTOMISATION ADMIN l
]

Channels 4 0ct2016-3 Nov 2016

p Real Time Customice Email Export v  Addto Deshboard  Shorcut

<r

All Users

28« sidience
w3 Audience 100.00% Secsions

Overview
Explorer
Active Users
summary Sitelsage  E-commerce
Cohort Analysis BT4
tser Expionsr Sessions ~ | VS Selecta metric Day Week Month 24 o%

» Demographics ® Sessions

b Interests 12,000
» Geo
» Behaviour 5000

Annotation : you can add
comments not to forget

» Technclogy

Select a Second

N — — o — o — o oo o — oo s event that could influence
. . g5 80ct 15 Cet B 21 0ct 2% oct .
dimension to have ‘ _ - - your data. (Ex : Redesign of
a deeper analySiS SHenchiiak Primary Dmension: Defoult Chonnel Grouping  Source/Meoum S0 Medium  Other a WebSite/LaUnCh Of a
enchmarking .
Users Flaw Secondary gmenston v | Sort Type:  Default ¥ i é Campalgn)
Acquisition Behaviour Comversions .
=2, Acquisition Defawt Channel Grouping ~ Filter your data
Sessions +  New Sessions New Users Bounce Rate Pages/Session Avg. Session Duration Goal Conversion Rate Goal Completions Goal Yalue
Overview
s 88,504 58.29% 51,593 75.01% 1.80 00:01:34 0.00% 0 IDRO
Channels
1. FRefers 43,155 (40.76% 48 20% 20801 (4032%) 86.07% 21 00:00:53 C.00% 0 (aooY IDRO
Treemaps
2. Direct 24,954 (75.20% 59 BO% 14923 (28 97% 74.409% 176 000140 0.00% 0 0" IDRD
Source/Medium
Referrals 3. Organic Searct 20,131 (22.75% 77.84% 15,670 (20.37% 45.65% 3.08 000234 0.00% 0 (ooo% IDRD
» AdWords 4. Socia 264 (0.30% 76.38% 199 (0.39¢ 63.26% amn 00:.01:56 0.00% 0 (o090 IDRD




Q Search reports and help

Customisation : Dashboard, Custom Reports, Shotcurts and Custom alerts

A

EE  CUSTOMISATION

Reports

© reaLive ) Real time : Monitor user activity as it happens

e < Audience : Who are the users?

ACQUISITION

A

Acquisition : How users arrive on your website?

Behaviour : How users interact with your site?

A

>
7 BEHAVIOUR
ol

CONVERSIONS

A

Acquisition : Track your performance and revenue

£ somn = Admin : Set correctly your Google Analytics account (this part is mainly
managed by Fastbooking)




Audience




Overview

This report gives you most of your main KPI.
You can compare those KPI month per month to analyze the evolution.

Sessions Users Page Views Pages/Session Avg. Session Duration Bounce Rate

8,720 6,744 23,501 2.70 00:02:05 39.75%
o et s s A | i i s i Y | e - S B DR INAA, | T

% New Sessions

72.50%




Devices > Moblle CD

This report helps you to analyze on which device your user consult your website

Acquisition Behaviour Conversions E-commerce v
Device Category
E-commerce Conversion Rate
Sessions 4 % New Sessions New Users Bounce Rate Pages/Session Avg. Session Duration Transactions Revenue
72.57% 39.75% 2.70 00:02:05 550 CHF295,345.20
Avg for View: 72 of Avg for Vie 75% Avg for Vi 2.70 Av r View: 0 0 % of Total: 100 % C \: 100.00% Avg fo

1. desktop 6,180 (70.87%) 69.69% 4,307 (68.06%) 37.67% 299 00:02:27 462 (84.00%) CHF253,938.10 7.48%
2. mobile 2,038 (23.37%) 82.38% 1,679 (26.53%) 42.98% 1.93 00:01:00 53 (9.64%) CHF23,294.80 (7.89%) 2.60%
3. ftablet 502 (5.76%) 68.13% 342 (5.40%) 52.19% 216 00:01:57 35 (6.36%) CHF18112.30 (6.13%] 6.97%

Showrows: |10 v | Goto: | 717 1-30f3 € | >




Location / Language

This report helps you to better understand where your traffic is from and to target campaigns/offers

Location Language

Sessions ¥ Acquisition
Language

8,863 Sessions ¥
1. [ France 5,781 (65.23%) f2’0 98

2. &8 United Kingdom 422 (4.76%)
1. fr 497 (23.69%)

3. EE United States 414 (4.67%)
2. en-us 476 (22.69%)
4. @ China 381 (4.30%) 5 B8 251 (11.96%)
5. E 1 Belgium 193 (2.18%) 1| 4 engb 220 (10.49%)
6. = Greece 166 (1.37%) E 5. it 91 (4.34%)
7. O italy 150 (1.69%) )| 6 it 62 (2.96%)
7. es 59 (2.81%)

8. [ Germany 136 (1.53%)
8. de-de 39 (1.86%)

9. B Switzerland 121 (1.37%)
9. de 38 (1.81%)

10. Z= Spain 110 (1.24%)
10. es-es 28 (1.33%)




Acquisition




Traffic sources > Channels ﬁﬁﬂ

Thanks to this report, you can analyze where your users are coming from.

Organic search : natural results from search engines il - i
Direct : access to the website thanks to a bookmark or typing the 2. Direct

URL in the address bar

Referral : visits from external websites

Paid search : Paid campaign (ex : SEA, display)
Social : Social campaigns B Rosl

3. Paid Search

4. Referral

807 (38.479

734 (34.99%)

s\
o)

)

278 (13.25%)

238 (11.34%)

41 {1.95%)

Last non-direct click attribution prevails in Google Analytics : it attributes any action to the last traffic source
excluded direct traffic.




Behaviour




Top 10 of your pages

$

Thanks to this report you can analyze your pages performance.
You should use the URL of each pages to identify them on Google Analytics.

Ex : http://www.abcdef.com/offers/hot-summer-special/ for the « hot summer » special offers.

Unique Page Views

Page Page Views Avg. Time on Page Entrances Bounce Rate % Exit Page Value

129,949 24,003 00:01:36 20,031 74.92% 66.88% €0.00

1 % of Total 1 for View CJWC“ : % of Total: 10 J-“"‘"T Avg for View. \,;x;la; Avg for View: 3@’ » of Total x‘u

1. /offers/hot-summer-special/ & 14,697 (49.07%) 12,320 (51.33%) 00:02:07 12,245 (61.13% 77.91% 80.19% €0.00 (0.00%
2. /offers/time-for-family/ it 4,572 (15.27%) 3,404 (14.18%) 00:00:42 3,305 (16.50%) 88.60% 69.86% €0.00 (0.00%

3. / & 2,091 (6.98%) 1,757 (7.32% 00:01:51 1,554 (7.76% 46.92% 55.38% €0.00 (0.00
4. Jar/offers/ g =slirsll-in o/ @ 1,190 (3.97%) 1,003 (4182 00:03:02 986 (4.92 77.18% 78.66% €0.00 (0.00%)
5. /the-hotel/gallery/ & 571 (1.91%) 476 (1.98% 00:01:41 28 (0.14% 72.41% 45.36% €0.00 (0.00%)
6. /spa-fitness/ & 517 (1.73%) 363 (1.51 00:01:35 285 429 37.89% 46.62% €0.00 (0.00%)
7. [/restaurants-bars/medley/ & 483 (1.61%) 338 (1.4 00:01:18 212 (1.06%) 47.17% 39.75% €0.00 (0.00%)

8. /offers/ & 405 (1.35%) 275 (1.15% 00:01:14 31 (0:15% 32.26% 17.78% €0.00 (0.00
9. /ar/offers/?-22272-222772= & 356 (1.19%) 4 (0.0 00:00:05 4 (0.02% 0.00% 0.28% €0.00 (0.00%)
10. /restaurants-bars/la-fabrique/ & 298 (1.00%) 220 (0.92 00:01:14 169 (0.84%) 55.62% 48.66% €0.00 (0.00%



http://www.xxxxx.com/offers/hot-summer-special/

Top 10 of your offers pages (T

Thanks to the page report, you can also analyze your most performant offers.
You need to filter on « offers », and then you will have the top of your offers pages.

Primary Dimension: Page Page Title Other
Secondary dimension ~ | Sort Type: = Default ‘ ’ offers ’ Q advanced H| @ = | T
Page Page Views L Poge Ve Avg. Time on Page Entrances Bounce Rate % Exit Page Value
18,432 00:01:38 79.32% €0.00
of Tota 79% Avg for View: O‘C_ a,‘ Avg for View % of Tr::vtai( 0.00%
1. /offers/hot-summer-special/ & 14,697 (64.13%) 00:02:07 12,245 (71.48%) 77.91% 80.19% €0.00 (0.00%)
2. /offers/time-for-family/ & 4,572 (19.95%) 3,404 (18.47%) 00:00:42 3,305 (19.29%) 88.60% 69.86% €0.00 (0.00
3. Jar/offers/ s malanall-mef & 1,190 (5.19%) 1,003 (5.44 00:03:02 986 (5.76%) 77.18% 78.66% €0.00 (0.00%)
4. Joffers/ & 405 (1.77%) 275 (1.49%) 00:01:14 31 (0.18%) 32.26% 17.78% €0.00 (0.00%)
5. /ar/offers/?-22722-222272= it 356 (1.55%) 4 (0.02%) 00:00:05 4 (0.02%) 0.00% 0.28% €0.00 (0.00%)
6. /offers/stay-play-ski-dubai/ it 209 (0.91%) 171 (0.93%) 00:03:01 72 (0.42%) 69.86% 61.72% €0.00 (0.00%
7. /offers/little-suzies-diner-brunch/ & 203 (0.89%) 172  (0.93%) 00:01:03 134 (o0 59.70% 56.16% €0.00 (0.00%)
8. /offers/art-of-spice/ i 200 (0.87%) 153 (@ 00:01:27 71 (0.41%) 57.75% 48.00% €0.00 (0.00
9. /offers/seafood-thursdays/ & 186 (0.81%) 149 00:02:05 61 (0.36%) 62.30% 46.24% €0.00 (0.00%)
m: R 179 (0.78%) 157 (0.85%) 00:02:55 10 (0.06%) 50.00% 4860%  €0.00 (0.00°




Event > Where the user click the most? 3§

What to follow

e Total Events which corresponds to the number total of clicks

e Unique Event which corresponds to the number of time a functionality has been clicked at least once

during a session.
An event has this following structure :
Event category / Event Action / Event label which enable to identify clearly each clicks.

Overview

Behaviour Flow

» Site Content

» Site Speed

» Site Search

v Events
Overview
Top Events
Pages

Events Flow

» Publisher

Experiments

Top Events Event Category Total Events % Total Events
Event Category 1. quick search 322 W 1621%
Event Action 2. header 278 [l 14.00%
Event Label 3. rate block 271 [l 13.65%
4. navigation 143 | 7.20%
5. basket 138 | 695%
6. booking_engine 114 | 574%
7. homepage 110 | 5.54%
8. room block 106 | 5.34%
9. extras block 95 [ 478%
10. footer 90 || 4.53%




$

Top Events

The Top Event report is interesting to follow the clicks. You can switch from dimensions : Event Category / Event

Action / Event Label. This would be useful for the explanations below.

Primary Dimension: Event Category Event Action Event Label

Secondary dimension ~ | Sort Type: Default ~

Event Category

1. specialoffers

2. header
3. booking_engine
4. homepage
5. footer
6. spa
7. room
8. meeting
9. restaurant
10. tripadvisor

Total Events ¥ Unique Events

351

of Total: 100.00% (3,572)

1,749 (48.96%)

885 (24.78%

437 (12.23%

204

160

68

25

21

12

6

(5.71

(4.48%

(1.90%

(0.70%

(0.59%

(0.34%

(0.17%

)

)

%)

2,866

% of Total: 100.00% (2,866)

1,598 (55.76%)

469 (16.3¢
369 (12.88%
161 (5.62%)
142 (4.95%
64 (2.23%)
23 (0.80%)
19 (0.66%)
11 (0.38%)
6 @2




Number of “book” clicks K

On « Event Action », the « Book » action corresponds to the number of clicks on the « Book » buttons

Primary Dimension: Event Category

Event Action

Event Label

Secondary dimension ¥ | Sort Type: = Default ~ Q advanced BB | @ | = | T T
Event Action + Unique Events Event Value Avg. Value

3,572 2,866 0 0.00

% of Total: 100.00% (3,572) % of Total; 100.00% (2,866) % of Total: 0.00% (0) Avg for View: 0.00 (0.00%)

1. book 2,190 (61.31%) 1,971 (68.77%) 0 (0.00%) 0.00
2. click 1,262 (35.33%) 787 (27.46%) 0 (000 0.00
3. download 59 (1.65%) 55 (1.92%) 0 (0.00%) 0.00
4, share 46 (1.29%) 41 (1.43 0 (0.00%) 0.00
5. send 15 (0.42%) 12 (0.42 0 (o.00 0.00




Number of “book” clicks

N

5

By adding « page » as a « Secondary dimension » you can identify on which pages the « Book » button has

been clicked.

Primary Dimension: Event Category  Event Action  Event Label
Secondary dimension ¥  Sort Type: | Default Q  advanced [HH @ | = | & 0
page| .
Elent£] Total Events 4 Unique Events Event Value Avg. Value
= Roboyioee
Exit Page @ 647 555 0.00
Landing Page (3 T 100.00% (647) % of Total 100.00% (555) Avg fiew: 0.00 (0.00%)
1. bog u 434 (67.08%) 383 (69.01%) 0.00
Page Depth @
2. clic — 167 (25.81%) 150 (27.03%) 0.00
Page path level 1 )
3. sen |Pagepathlevel2 ® 25 (3.86%) 7 (126 0.00
Page path level 3 ®
4. doy s - 12 (1.85%) 6 0.00
5. plaj - Display as alphabetical fist 9 (1.39%) 9 2 0.00
Showrows: |10 v | Goto: ‘ 1 | 1-50f5 | £ >




Number of “book” clicks K

By adding « page » as a « Secondary dimension » you can identify on which pages the « Book » button has
been clicked.

Event Action Page Total Events W Unique Events

_ 434 383

f Totak 67.08% (647) % of Total: 69.01% (555)

1. book /western-australia/the-sebel-busselton/ & 30 (6.91%) 20 (5.22%)

o 2. book /western-australia/the-sebel-mandurah/ L 28 (6.45%) 22 (5.74%)
3. book /queensiand/the-sebel-nocsa/ & 22 (5.07%) 19 (496%

4. book /western-australia/the-sebel-mandurah/accommodation & 19 (4.38%) 19 (4.96%)

5. book /queensland/the-sebel-marcochydore/ L 16 (3.69%) 13 (3.39%)

6. book /queensiand/the-sebel-coolangatta/ & 14 (3.23%) 12 (3.13%)

7. book /western-australia/the-sebel-busselton/accommodation L 14 (3.23%) 13 (3.39%)

8. book /queensland/the-sebel-noosa/accommodation i 12 (2.76%) 12 (3.13%)

9. book /queensland/the-sebel-pelican-waters/ L 12 (2.76%) 9 (2.35%)

J | 10. book /western-australia/the-sebel-east-perth/accommodation L 10 (2.30%) 8 (2.09%)




Special offers performance m

1) On « Event Category » click on « specialoffers » 2).The « book » event action means that youruser
clicked on a book button from a special offer page.
| s;ncmmrymmmsmﬁv -:;’-l‘,pr‘ —n;*"aul; - B Event Action Total Events < Unique Events
Event Category Total Events ¥ Unique Events 80 68
% of Total: 12.12% (660) % of Total: 13.33% (510)
660 510
0 660) of Total' 100.00% (510) 1. book 80(100.00%) 68(100.00%)
1. header 188 (28.48%) 110 (21.574
2. booking_engine 144 (21.82%) 108 (z1.8
3. homepage 80 (12.12%) 73 (1431%
4. speclaloffers 80 (12.12%) 68 (13.33%)
Event Label Total Events 4
5. restaurant 62 (9.39%) 53 (10.39%
80

% of Total: 12.12% (660)

3) Click on « Book » to identify on which offers the book i e B

bu.ttor.] haS been ClICked' . ) { 2. clickbook_stay-and-play-ski-dubai 25 (31.25%)
You will know how many clicks redirected to the > | |

. . - ‘ 3. clickbook_early-booking 7 (8.75%)

booking engine from a specific offer.

4, clickbook_hot-summer-special 5 (6.25%)

. 5 lickbook_wild-wadi- k- k 5 25%

Format : clickbook _nameoftheoffers N S N e

Ex : 34 clicks have been done on a « Book » button on the « Time For Family » offer. | 6. clickbook_weekend-offer 4 (5.00%)




Form Completion =

1) On « Event Action », the « Send » action corresponds to the number of form completion

Primary Dimension:  Event Cateqon Event Action BEvent Label
Secondary dimension ~ Sort Type: | Defaultl
Event Action Total Events 4 Unigue Events
3572 2,866
of Totak 100.00% (3.572) % of Totak 100.00% (2.866)
1. book 2,190 (61.31%) 1.971 (68.77%
2. click 1,262 (35.33%) 787 (27 469
3. download 59 (1.65%) 55
4. share 46 (1.29%) 41
S. send 15 (0.42%) 12 {0,42%)

2) Click on « Send » in order to identify which type of diiaocial Total Evens ¥ unique vents
form have been completed 15 12

 of Total: 0.42% (3,572) % of Total: 0.42% (2,866)
Ex: meeting / restaurant / newsletter / wedding / spa / contact ... G 1. meeting 5 (33.33%) 4 (3333%)
2. contact 4 (26.67%) 3 (25.00%)
3. restaurant 4 (26.67%) 3 (25.00%)
4. newsletter 1 (6.67%) 1 (833%)

5. spa 1 (6.67%) 1 (8.33%)




Social Share o3

On « Event Action », the « Share » action corresponds to the number of click on the social media widgets

Primary Dimension: Event Categoryf Event Action § Event Label
Secondary dimension ¥ | Sort Type: | Default ~ i
Event Action Total Events ' Unique Events

% of Total: 100 Uf3'?ZZ % of Total kOIWOJZ'ggag
1. book 2,190 (61.31%) 1,971 (68.77%
2. click 1,262 (35.33%) 787 (27.46%)
3. download 59 (1.65%) 55 (1.92%)
4. share 46 (1.29%) 41 (1.43%)
5. send 15 (0.42%) 12 (0.42%)

You can filter directly on « Share » to have only a view on the Social media actions :

Primary Dimension: Event Category Event Action Event Label
Secondary dimension ¥ | Sort Type: | Default ~ \ share Q I"
Event Action Total Events ¥ Unique Events Event Value
f Total: 1.29% (3,572) % of Total: 1.43% (2,866) % of Total: 0.00% (0)
1. share 46(100.00%) 41(100.00%) 0 (0.00%)




Social Share per Social Media o< (&

By adding « Event label » as a « Secondary dimension » you can identify the specific social media your users
clicked.

T To@revensh e
event lg| Primary Dimension: Event Category  Event Action  Event Label
® Total Eve ~ Behaviour Secondary dimension: Event Label ~ | Sort Type: = Default ~ Advanced Filter ON ? edit B @ = | L|EM
10 l Event Label (?) )
Event Action Event Label Total Events ¥ Unique Events Event Value Avg. Value
27 23 0
| % of Total: 1.14% (2,361) % of Total: 1.21% (1,901) % of (0) Avg for View: 0.0
5
1. share instagram 12 (44.44%) 11 (47.83%) 0 (0.00%) 0.00
2. share facebook 9 (33.33%) 6 (26.09%) 0 0.00
Sep 3. share youtube 5 (18.52%) 5 (21.74%) 0 (0.00%) 0.00
4. share twitter 1 (3.70%) 1 (4.35%) 0 (0.00%) 0.00
Primary Dimensf (| .. . “fint Label . ;
y LJ Display as alphabetical list = Showrows:| 10 v |Gotor| 1 | 1-4of4 | < | 2
% 2 This report was generated on 10/10/2017 at 14:13:57 - Refresh Report
Secondary dimension ~ = Sort Type: [Default ~ RHEEROEWER DEEiRs A et £




TripAdvisor clicks

On « Event category », the « tripadvisor » category corresponds to the number of click on the tripadvisor widget
(if available on your website)

Primary Dimension: | Event Category | Event Action  Event Label

Secondary dimension ~ | Sort Type: Default = ' tripadvisor Q | aq
Event Category Total Events ¥ Unique Events Event Value
f Total: 0.17% (3,572 of Total: 0.21% (2,866) of Totai: 0.00% (0)

1. tripadvisor 6(100.00%) 6(100.00%) 0 (0.00%)




Thank you
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